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5 questions

with Brett Crane

Brett Craneis
president and CEO of :
the Tulsa law firm Pray
Walker, where he has
practiced since 1984
and once served as
chairman of its business
law section. He holds a
bachelor's degree, law
degree and MBA from
the University of Tulsa. :

Interview conducted
by John Stancavage,
World Business Editor :

Pray Walker is celebrating its 30th an-

1 niversary. How has the practice of

changed in the past three decades?
Technology has certainly made

an impact. With the Internet, mo
information is easily available.
However, what lawyers provide
is not simply information but the

expertise and experience to know
what is important and how to use

this information.
As society has become more

i complex and litigious, the volume of
¢ regulation and legal requirement

has increased. Our clients recog-
nize the need for understanding

these regulations and their poten-

law

re ol

S

tial impact. We provide preventive

counseling and creative ways to
avoid litigation.
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Tulsa still is a strong energy town

2 but no longer “Qil Capital of the

World.” What are the top emerging

legal practice areas in our city today?
Alternative fuels will continue
an emerging sector of the energy

industry, developing over time on a

national transactions. Our clients
have seen a dramatic increase in
the number of relationships with
as companies overseas. It is critical to
be able to understand these legal

relationships.

parallel course with the continued

exploration and development of oil
. and natural gas.

An additional area of growth

¢ is in employment law. The work-
place has become a more complex
environment from a regulatory and
employee-claims standpoint. Our
firm has been helping management
deal with all types of employment

matters.

Intellectual property and trade
¢ secrets law is a growing sector as
¢ clients want to protect their intel-

lectual property assets.

We also see an expanding need

for lawyers who can work in the
areas of joint ventures and inter-

consider?

You have a special interest in entre-
preneurism. What basic legal issues
should someone starting a business

An entrepreneur should pay
close attention to selecting a type of
business entity, be it a corporation,
LLC, etc., that provides them legal
protection but also flexibility and
tax efficiency. One size does not fit
all, and the reasons for selecting one

unexpected.

talented people.

or the other must be understood.

capital.

Planning for succession is another

We also spend a great deal of
time helping our clients plan and
work through the process of raising

area that should be addressed.
Clients must always be ready for the

Recently, we have seen an
increased emphasis on properly in-
centivizing employees. There are a
number of options available to help
business owners hire and retain

Finally, I think it’s important for
entrepreneurs to know how to use
their legal, accounting and other
professional resources. The old say-
ing is true: An ounce of prevention
is worth a pound of cure. Business
owners are well served to seek pro-
fessional help before signing docu-
ments and making major decisions.

Law offices are a popular setting for
many television shows and movies.

How does the reality of our legal
system, and being a lawyer working in it,
compare with Hollywood's version?

sacrifice.

Television programs are for enter-
taining people and generally over-
simplify and sensationalize most
issues. In reality, success in any field
is a matter of working hard and
paying attention to detail. There are
rarely the “gotcha” moments that
appear on TV.

What attributes do you look for
when hiring attorneys?

We start with the require-
ment that the prospect has the
proper academic credentials. Then
we look for those who are driven
to succeed, and devoted to the law
profession and to serving clients.

We also look for a willingness
to listen to the client’s needs and
respond with solutions. Finally, we
look for “fit” The legal profession
is a difficult lifestyle and involves a
great deal of pressure and personal

STEPHEN HOLMAN/Tulsa World

No-risk
car buys
offered

by GM

BY EMILY FREDRIX

Associated Press

MILWAUKEE — Looking
to regain consumers’ trust,
General Motors Co. said
Thursday that new car buy-
ers will be able to return their
vehicles within two months
of purchase for a full refund,
part of a long-awaited new
marketing campaign for the
biggest American automaker.

The effort is part of a major
marketing campaign that will
break next week seeking to
make connections again with
American consumers who
may be leery of the company
since it filed for Chapter 11
bankruptcy protection earlier
this year.

There is a “monumental
chasm” between the public’s
perception of GM’s vehicles
and the autos in its current
lineup, said GM Vice Chair-
man Bob Lutz, who delayed
retirement to head GM’s mar-
keting efforts.

The companystandsbehind
its cars now and can offer full
money-back guarantees, he
said Thursday. As recently as
three years ago, GM would
have been faced with a huge
risk if it made such an offer,
but the company’s current
lineup is strong and can take
on any competitors, he said.

The program is part of a
sweeping, new marketing
campaign, called “May the
Best Car Win,” that pits the
company’s four remaining

i
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Bob Lutz, vice chairman of General Motors Co., stands in front
of the GM world headquarters in Detroit. GM said Thursday that
new-car buyers will be able to return their vehicles within two
months of purchase for a full refund — part of a long-awaited
marketing campaign by the biggest American automaker.

JEFF KOWALSKY/Bloomberg News

brands — Chevrolet, Buick,
Cadillac and GMC — directly
against competitors.
Although a new GM adver-
tising campaign will feature
Chairman Edward Whitacre
Jr. telling consumers about
the new GM, Lutz said that
will be short-lived as GM
shifts focus to its brands,
rather than the corporation.
Individual campaigns for the
brands will share common
elements but the GM logo
and the words GM will not
appear, he said. Instead, the
brands will be the true focus.
“We are emancipating the
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brands and trotting them out
in the open,” Lutz said.

GM will allow customers
who purchase a new vehicle
startingnext Monday through
Nov. 30 to return it for a full
refund within 31 to 60 days
from the date of purchase.
The vehicles must not have
more than 4,000 miles on
them and the drivers must be
current on their payments.

The offer applies to brands
such as Chevrolet, GMAC,
Buick and Cadillac. The Pon-
tiac brand, which GM is phas-

If student is not covered,
look to renters insurance

Dear Action Line: My college
kid is living off-campus in
a house this year and has
all this expensive computer
gear. I want to know if he
should get some kind of in-
surance on it. — L.T., Tulsa.

Extended dependent coverage:
If your college student is
under the age of 23, en-
rolled in at least 12 credit
hours per semester (six
or more in the summer),
and has been continuously
listed on your homeowner’s
policy as a dependent since
he or she turned 18, your
policy most likely covers
the student’s belongings.

Some policies extend
coverage to your and your
dependent’s belongings
anywhere in the world.

But some limit this to 10
percent of the total policy
value. This includes prop-
erty stolen from locked
vehicles. Review the policy
with your insurance agent.
See the Oklahoma Insur-
ance Department treatise
on this at tulsaworld.com/OID-
collegeinsurance.

Renters insurance: If the
student is not covered,
he should buy “renters
insurance” to cover those
expensive laptops, digital
cameras, sports equipment
items, band instruments
and video game systems.
The Insurance Informa-
tion Institute offers a recent
article on renters insurance
at — tulsaworld.com/lllrenters
— and a brochure on it at
www.iii.org/brochures/

! Phil
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;' ACTION LINE
hil.mulkins

\ ‘-‘\ @tzlsaworld.com
699-8888

insurance protects you
from loss or destruction of
your possessions while you
rent a house or apartment.
Following a burglary or fire
in your rented home, your
landlord’s insurance covers
only his physical structure,
not your personal belong-
ings. Likewise, renters
insurance covers only the
value of your belongings,
not the landlord’s building,.
Renters insurance is rela-
tively inexpensive.

Items covered: Buying rent-
ers insurance covers your
possessions against fire,
smoke, lightning, vandal-
ism, theft, explosion, wind-
storm and water damage
— but not floods over land.
It also covers your respon-
sibility to others injured at
your home or elsewhere by
you, a family member or
your pet, and pays legal de-
fense costs if you are taken
to court.

Living expenses: It cov-
ers your additional living
expenses if you are unable
to live in your apartment
because of a fire or other
covered peril. Most policies
reimburse you the differ-
ence between your addi-
tional living expenses and
your normal living expenses

Renters insurance
protects you from loss
or destruction of your
possessions while you
rent a house or apart-
ment.

Two types: “Actual cash
value” policies pay to
replace your possessions
minus a deduction for
depreciation up to the limit
of your policy. “Replace-
ment cost” policies pay the
actual cost of replacing your
possessions — no deduction
for depreciation — up to the
limit of your policy.

Buying renters insurance: Ask
your friends, check the
Yellow Pages or call the
Oklahoma Insurance De-
partment Consumer Help
Line at (800) 522-0071.

The National Association of
Insurance Commissioners
— tulsaworld.com/NAICrenters
— has information to help
you choose an insurer. Also
check consumer guides,
insurance agents, insur-
ance companies and online
insurance quote services.
Talk to several insurers to
get a feeling for the type of
service they give.

Submit Action Line questions by

calling 699-8888 or by e-mailing

phil.mulkins@TulsaWorld.com or
by mailing it to Tulsa World Action
Line, PO Box 1770, Tulsa OK 74102-

ing out, is not eligible. Leased renters-insurance.html . but may set limits on the 1770.
vehicles are also ineligible. Landlord policies: Renters amount it will pay.

ENERGY FUTURES AGRICULTURE FUTURES
EXP. OPEN HIGH LOW SETTLE CHG OPEN HIGH LOW SETTLE CHG | EXP. OPEN HIGH LOW SETTLE CHG | EXP. OPEN HIGH LOW SETTLE CHG
HEATING OIL (NYMX) CORN (CBOT) SOYBEAN OIL (CBOT) CATTLE (CME)
42,000 gal, cents per gal 5,000 bu minimum- cents per bushel 60,000 Ibs- cents per Ib 40,000 Ibs.- cents per Ib.
Oct09 17915 180.98 17845 17885  -59 31175 313.50 305 309.50 +4 | Sep 09 3390 3400 3362 3370 -.03 |Oct09 8732 8792 8705 8722 -3
Nov09  183.00 18463 7216 182.66  -.42 317.50 319 30850 31525 +5.50 | Oct09 3409 3431 3375 3386 -.03 [Dec09 8745 8765 8685 87.15  -27
Dec09 18670  188.17 18438 18644  -.28 33125  332.50 322 32875 4550 | Dec09 3447 3475 3413 3425 -.03 |Feb10 88.05 8847 8775 8807 -13
Jan10 19102 191.36 188.00 19021  -13 | May10 33975 34150 331.25 338 4525 [ Jan10 3480 3509 3454 3464 -.03 |Apr10 9025 9040 8962 9007 -23

Est. sales 52,467. Wed's sales 88,944 Est. sales 142,140. Wed'’s sales 106,325 Est. sales 68,420. Wed’s sales 53,459 Est. sales 9,896. Wed’s sales 51,619

Wed’s open int. 309,658, +3,055 Wed’s open int. 833,074, +1,235 Wed’s open int. 213,924, -3,912 Wed’s open int. 243,308, +1,602
LIGHT SWEET CRUDE (NYMX) COTTON 2 (NYBT) SOYBEANS (CBOT) FEEDER CATTLE (CME)
1,000 bbl.- dollars per bbl. 50,000 Ibs.- cents per Ib. 5,000 bu minimum- cents per bushel 50,000 Ibs.- cents per Ib.
Oct 09 7208 7244 7086 7194 +63 5879 5899  58.06 5899  +21 [ Sep09  972.50 979 961.50 97350  +12 | Sep 09 99.70 9990 9922 9950 -30
Nov 09 2.4 72890 7127 7221  +45 60.75 6123 6001 6092 +15 | Nov09 932 935 925 92650 -2 | 0ct09 10020 10040 9945 9977  -45
Dec 09 7277 7327 7166 7261 +40 6320 6365 6250 6340 +15 [ Jan10 93850  941.50 932 93350 -225 [ Nov09 10080 101.30 100.15 10035  -.67
Jan10 7324 7353 7207 7297 +35 | May10 6506 6507 6442 65.07 +12 | Mar10 944 946.50 937 93875 -225 [Jan10  101.87 10200 100.80 10095 -.90

Est. sales 404,187. Wed’s sales 693,318
Wed’s open int. 1,193,137, +14,874

NATURAL GAS (NYMX)

10,000 mm btu’s, $ per mm btu

Oct 09 2845 3320 2740 3256 +.427
Nov 09 4255 4303 3792 4249 +379
Dec 09 4949 5014 4541 4956 +346
Jan 10 5240 5275 4842 5237 +328

Est. sales 164,828. Wed'’s sales 210,705
Wed’s open int. 734,846, +14,564
NY HARBOR GAS BLEND (NYMX)
42,000 gallons- dollars per gallon

Oct09  1.8078 1.8400 1.7791 1.8036 -.0245
Nov09 18132 1.8350 1.7820 1.8086 -.0138
Dec09  1.8296 1.8402 1.7950 1.8212 -.0071
Jan10 18470 1.8600 1.8181  1.8457 -.0039

Est. sales 67,073. Wed's sales 78,786
Wed’s open int. 211,134, +4,449

0ATS (CBOT)

5,000 bu minimum- cents per bushel

Est. sales 3,545. Wed's sales 8,218
Wed's open int. 127,022, +711

19250 19525 19150 19525 +3.75 | Sep (09 434 434 42875 43275 4375
207.25 208 204 20725 +375 | Dec09 46050  462.50 453 45875 +2.50
22075 22075 21650 22025 +3.75 | Mar10 480 48175 473 47850 +2.50
May10 22550 22925 22550 229.25 +3.75 | May10  492.75 494 48550 491 4250
Est. sales 911. Wed’s sales 715 Est. sales 55,890. Wed’s sales 43,030
Wed’s open int. 13,881, -70 Wed’s open int. 312,390, +1,387
SOYBEAN MEAL (CBOT) WINTER WHEAT (KCBT)
100 tons- dollars per ton 5,000 bu minimum- cents per bushel
34980 35290 348.00 34900  +.20 | Sep09 462.50 +2
291.00 29400 289.10 28950 -1.30 [ Dec09  472.50 477 46750  473.50 +
28690 28910 28450 28550  +.20 | Mar10 488 49150 485.75 490  +1.50
28590 287.70 28390 284.50 May10 49775 501.75 497.75 501.50 +1.50

Est. sales 51,465. Wed'’s sales 40,393
Wed’s open int. 155,382, -1,140

WHEAT (CBOT)

5,000 bu minimum- cents per bushel

Est. sales 136,896. Wed’s sales 111,608
Wed’s open int. 421,010, -3,055

Est. sales .... Wed’s sales 14,763
Wed’s open int. 104,173, +1,872

Est. sales 1,419. Wed's sales 7,854
Wed’s open int. 26,560, -96

HOGS-Lean (CME)
40,000 Ibs.- cents per lb.

0Oct 09 5200 5405 5172 5242 +97
Dec 09 5007 5222 4965  50.70 +1.05
Feb 10 5650 5865 5645  56.97  +.75
Apr10 6190 6357 6180 6277 +95
Est. sales 17,119. Wed’s sales 46,348
Wed’s open int. 143,644, -1,163

PORK BELLIES (CME)

40,000 Ibs.- cents per Ib.

Feb 10 8662 8842 8642 8815 +1.73
Mar 10 8750 8815 8615 87.70 +1.55
May10 8980 8980 87.80 89.25 +1.45
Jur1o 89.00 8980 88.80  89.80 +1.00

Est. sales 54. Wed'’s sales 108
Wed'’s open int. 633, -31



